
alexandriava.gov/DukeInMotion

This project is funded with Northern Virginia Transportation Authority 

(NVTA) regional revenues.

Community Outreach Presentation

Public Meeting

October 17, 2022



Welcome!

Duke Street in Motion overview

Why Bus Rapid Transit (BRT)

Current Conditions in Segment 2

BuswayDesign Concepts: Focus on Segment 2 (2A & 2B)

Next Steps

Questions followed by open house
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Project Overview
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What is òDuke Street In Motion ó?
Duke Street IN MOTIONis a project focused on ensuring that transit 

improvements in the Duke Street corridor, from Landmark Mall to the 
King Street Metro Station, provide efficient transportationoptions that 

align with all ÕÓÅÒÓȭ ÎÅÅÄÓȟ ×ÁÎÔÓȟ ÁÎÄ ÅØÐÅÃÔÁÔÉÏÎÓ.

4



Duke Street in Motion Process
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Vision and 
Guiding 

Principles

Completed Summer 
2021

Concept 
Development

October 2022: public 
engagement to introduce 

range of conceptsWeAre Here

Preferred 
Alternative

Public engagement 
planned for 
Spring 2023

Late 2022: AG to consider
concepts for 

further refinement

Advisory Group 
Recommendation 

to Council

Summer 2023

March 2022:Advisory 
Group created



Project Purpose & Background
Å Pursue high-capacity transit to achieve City sustainability and equity goals

Å Reconsider concept plans in context of 2021 community visioning
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What is Bus Rapid Transit (BRT)?
Buses that run more like trains

Boarding improvements Frequent service Transit Signal Priority Queue jump lanes

Station amenities Bus lanes
Fully separated

bus lanes
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Phase 1 Community 
Engagement 

(June 21-July 31, 2021)

What do you see in 
���—�•�‡�����–�”�‡�‡�–�ï�•���ˆ�—�–�—�”�‡�ë��

How do you want to 
get around?

1,785feedback form 
responses

3,587project handouts

6,393received eNews blast

95,889 reached on social 
media

22community pop-up events 
(2,552 people reached)

92webinar attendees
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